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The Unified Prevention (UP!) Coalition for DoAa Ana County is a
collective partnership effort focused on preventing substance
use and misuse among youth and young adults in DofRa Ana
County.

The UPI Coalition for Dofna Ana County is an initiative of
the Center for Health Innovation, which acts as the fiscal
sponsor providing fiscal and programmatic oversight.

UP! Coalition members and partners represent twelve different
sectors: youth, parent, business, mediq, school, youth serving
organizations, law enforcement, civic/volunteer group,
religious/fraternal organizations, healthcare professionals,
state/local/tribal government, and other organizations
involved in reducing substance misuse.

MISSION

To build community collaboration around efforts to reduce
and/or prevent youth drug and alcohol use and misuse,
address factors that increase risk of usage, and promote

factors that increase resiliency.

VISION

That every community member in Dofia Ana County has
the opportunity to live a life free of alcohol, tobacco, other
drugs, and adverse health behaviors.

B B | PASO DEL NORTE
HEALTH FOUNDATION
. . SHIFT POSITIVE



TABLE OF CONTENTS

UP! Coalition - Alcohol Outlet Density Report - Las Cruces, New Mexico - 2020




E
X
E
C
U
T
I
\Y
E
S
U
M
M
A
R
Y

The Unified Prevention Coalition for Dofia Ana County (UP! Coalition) conducted a
study of alcohol outlets in the city of Las Cruces, New Mexico between January
2018 and March 2019. This work was completed through the Shift+UP! Las Cruces
Project, sponsored by the Paso del Norte Health Foundation Shift+ Initiative. This
project consisted of mapping both the establishments with liquor licenses active
between January 2017 and May 2018, and calls for service to seven different law
enforcement agencies registered by the Mesilla Valley Regional Dispatch
Authority (MVRDA). The study also included environmental scans of alcohol
outlets within identified hotspot zones to help understand marketing and sales
practices. Community residents and business owners within the hotspot zones
were interviewed on topics selected to explore impacts of nearby alcohol outlets.
The Shift+UP! Las Cruces Project resulted in three findings and two
recommendations:

Finding 1. Identification of Hot Spots
Five hotspots were identified within the city of Las Cruces. Protocol for
identification was adapted from the Centers for Disease Control and Prevention
Guide for Measuring Alcohol Outlet Density (2017). Buffer zones of 700 square feet
were drafted in areas where a high density of alcohol outlets were clustered.
Several of these zones overlapped, and these areas were designated as the 5
hotspot locations. Higher numbers of alcohol outlets did not directly translate to
a higher number of calls for service to law enforcement.

Finding 2: Assessment of Environmental Conditions
Assessment of environmental conditions in alcohol outlets within the hotspots
were conducted. The assessment tool utilized for these environmental scans
focused on the Four P's of Marketing: Place, any key features inside and outside
of alcohol outlet; Product, types of alcohol sold; Price, any deals or specials that
encouraged excessive drinking; Promotion, billboards, advertisements, contests,
and special events where alcohol is involved. Researchers found 33% of outlets
scanned did not post signage to notify patrons that identification would be
checked, and 56% of outlets did not post signage to notify patrons of the health
risks associated with alcohol consumption. Additional study may be needed
regarding operational practices of alcohol outlets to determine how these
impacts calls for service to law enforcement in surrounding areas.

Finding 3: Impact of Alcohol Outlets on Residents and

Businesses

A total of 33 community residents and 23 business owners within the identified
hotspots were interviewed to determine the personal and community impact of
alcohol outlets. Of those interviewed, 53% complained of loud noises in the areq,
and 57% would like to have input when a new liquor outlet is to open in their
neighborhood. Other areas of concern related to alcohol use included vagrancy,
trash, and loitering.
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Recommendation 1
Regulation of Alcohol Outlet Density and
Enforcing Existing Alcohol Laws

As of 2019, the city of Las Cruces was 330% over quota for New Mexico liquor
licenses with 164 licenses, which includes full retail licenses and small
brewer/winemaker licenses among others. Utilizing the local option authority in
place within Dofla Ana County to regulate alcohol outlet density has the potential
to minimize risks, both short term and long term, associated with alcohol
consumption. Additionally, the enforcement of existing alcohol laws including
social host ordinances has potential to minimize risk in among youth.

Recommendation 2:
Increase Alcohol Taxes and
Limit Hours and Days of Sale

The Centers for Disease Control and Prevention recommend increasing unit price
for alcohol beverages for an effective strategy to be used in reduction of harms
related to excessive alcohol consumption. The increase of alcohol taxes should
be considered as a state-wide strategy for New Mexico. In addition, maintaining
limits on days and hours of sale for alcohol is suggested to restrict access as
another environmental method of prevention for alcohol-related harms.

*kk

The findings and recommendations further defined within this Alcohol Outlet
Density Report are presented along with techniques and tools utilized by the
Shift+UP! Las Cruces Project in the appendices. Policy makers and community
leaders are encouraged to review and adapt these items for use in their own
advocacy efforts. Additional information within this report may be employed in
community education and outreach efforts focused on awareness of alcohol
outlet density and its potential community impact.
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Dofa Ana County is the second most populous county in New Mexico with a population of
just over 215,000 people.! It is located on the United States/Mexico Border, and two major
interstate highways bisect the county, I-10 and |-25, both connected to the El Paso/Ciudad
Juarez entry point located 51 miles from the city of Las Cruces. Although the areaisrich is
culture, community and social resources, it is continuously challenged by struggling rural
economies and a strained medical system unprepared to provide services for a
continuously growing population of individuals requiring substance use disorder treatment.
Policy makers seek to grow struggling economies by supporting alcohol serving industries
which prove to be quick economic generators.

Alcohol consumption, binge drinking, liquor license availability, alcohol related death and
disease are increasing in New Mexico.?? Alcohol continues to be the substance of choice
among both youth and adults, underage drinking is acceptable to adults, and perception
of risk is low in Dofia Ana County.” Every year in Dofia Ana County, consumers spend nearly
$40 million on alcoholic beverages, or $390 per household: the 5th highest rate in the state.
Regarding alcohol consumption and attitudes in Dofa Ana County, 55.7% of adults
reported consuming alcohol in the last 30-days and 18.9% reported binge drinking.® The
community norms include a pervasive permissiveness attitude towards youth alcohol
consumption.” In a 2015 Dofia Ana County Community Survey, 70.3% of the residents
surveyed reported feeling it was OK to give alcohol to minors if they are “mature enough®. In
the same survey, 56% of adults 18 to 20 years old reported a house party was their main
source of alcohol in the last 30-days and over 42% reported an adult family member had
provided them alcohol in the last 30-days. This is consistent with the main source of alcohol
reported by high school students in the county; 45% said the alcohol was given to them. ®

Reducing social access, from both on and off-premise retail outlets is increasingly
important as Dofia Ana County also sees approximately 200 alcohol involved crashes occur
- a measure that is showing a significant decline over a 6-year period and can be examined
by the point locations and characteristics of each incident. Other social conditions also
contribute to substance use in communities, such as wage and economic disparities.
Despite the economic prosperity of Las Cruces, about 40% of children live in poverty in
Dofa Ana County.! Median household income in Dofia Ana County is considerably lower
than the rest of New Mexico and the nation.! High poverty rates put youth at risk for school
failure and other negative outcomes, including maladaptive behaviors like risky sexual
behavior, dating violence, substance abuse and addiction.®
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ANA
COUNTY

$58,889 $44,963 $38,853

SOURCE: US Census Bureau (2016)

mediaon household income median household income median household income
(o) (o)
19.9% 27.8% 36.9%
childhood poverty rate childhood poverty rate childhood poverty rate

High poverty rates increase youth ot risk for developmental delays, school failure,
risky sexual behavior, dating violence, substance abuse and addiction.
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In 2015, the New Mexico Department of Health conducted an analysis of alcohol outlet access
in Las Cruces. They also collected data on violent crime calls to emergency response. This data
was mapped and overlaid to identify correlations between access to alcohol and violent crime
occurrences by census track and population.” As a follow-up to this analysis, the Shift+ UP! Las
Cruces project continues to find interesting correlations between alcohol outlets (ooth on
premise and off premise) and related crimes such as, vagrancy, assaults, fights, DWI's, and
intoxicated individuals.

There is a gap in community led, evidence driven, long-term, sustainable advocacy for
reducing excessive alcohol consumption and relaoted harm in both systems and policy. Data
and evidence are continuously collected and stored but due to data illiteracy, and other social
conditions, not truly available to communities or local advocates.

The UP! Coalition worked to complete a comprehensive assessment of the contributing factors,

local conditions and community consequences associated with alcohol outlet density in Las
Cruces, complete a logic model specific to alcohol outlet density issues, and identify
community policies to address issues identified in the community assessment. They became
familiar with evidence-based strategies to reduce outlet density, comprehensive assessments,
logic models, and alcohol policy. The UP! Coalition identified data sets needed for purposes of
the assessment, including mixed beverage data, volume sales data, community and youth
dato, which included:

New Mexico Department of Health Youth Risk and Resilience Survey
New Mexico Community Survey

Strategies for Success Survey

Alcohol outlets/liquor license data sets

Emergency response calls

Crime incidents

Census track and population statistics

Environmental scan of all outlets

Community surveys of impacts of alcohol outlets

Community-led, evidence-driven, long-term, sustainable advocacy for reducing youth alcohol
consumption, binge drinking among all populations, and reducing related harms in both
systems and policy is virtually non-existent. Data literacy and skill building is necessary to
support community driven efforts to self-advocate for policies that best fit their local alcohol
related issues, supported by evidence.

NM STATE LAW ALLOWS FOR
1 ALCOHOL DISPENSER LICENSE

FOR EVERY 2,000 PEOPLE.

Las Cruces but really has
should have
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EXCESSIVE DRINKING IS RESPONSIBLE FOR

88,000 DEATHS PER YEAR

140.6 million CURRENT drinkers
(51.7% of population age 12+)

66.6 million BINGE drinkers
(47.4% of current drinkers)

16.7 million HEAVY drinkers
(25.1% of binge drinkers and
11.9% of current drinkers)

iiiii BINGE DRINKING:

4 drinks per occasion (women)
S drinks per occasion (men)

HEAVY DRINKING:

l ill ii ill iii‘ 7 drinks per week (women)
14 drinks per week (men)

N.M. HAS THE 2NP HIGHEST
ALCOHOL POISONING DEATH RATE IN THE
U.S.

SOURCE: Center for Behavioral Health Statistics and Quality (2018)
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SOURCE: CDC (2015) & Stahre et al (2018)

1in 10 deaths Tin 6 deaths
among working age adults among working age adults
are caused by excessive drinking are caused by excessive drinking
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SHORT TERM
HEALTH RISKS

Injuries

« Motor vehicle crashes
« Falls

« Drownings

e Burns

Violence

e Homicide

« Suicide

+ Sexual Assault

+ Intimate partner violence

Reproductive Health
Risky sexual behaviors
Unintended pregnancies
Sexually transmitted diseases
Miscarriage
Stillbirth
Fetal alcohol spectrum disorder
(FASDs)

Alcohol Poisoning

OZ—RZ—=>200 M —0mounmO Xm

N SOURCE: CDC (2018)
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TYPES OF ALCOHOL OUTLETS

depending on where the alcohol is consumed

ON-PREMISE OFF-PREMISE

MmMI 4 OZ—Z—Tmo

bars liquor stores
restaurants supermarkets
pubs oharmacies
clubs Qas stations
R At on-premise alcohol outlets, At off-premise alcohol outlets,
alcohol is consumed, usually in alcohol is purchased in full bottles
O single servings, at the place of or cases, and consumed outside of
business. These outlets can impact the business location (in homes, at
B neighboring residences and parties, etc) These outlets can
L businesses, usually in a radius impact a larger areq, since patrons
surrounding the on-premise take the alcohol to a wide variety of
E alcohol outlet. locations.
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IMPACTS OF CLUSTERS OF
ALCOHOL OUTLETS

PERSONAL COMMUNITY
HARMS DISTURBANCES

hospital admissions public intoxication

MIT-H4 OZ—Z—T1mOo

pedestrian injuries excessive noise

traffic crashes property damage

underage drinking litter

Z2MrmQ>o o

blocking the right of
way

violence

alcohol use disorders public urination

SOURCE: Campbell, et al (2009) & Sherk et al (2078)
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STUDYING ALCOHOL OUTLET

IDENTIFY “HOT SPOTS"

A “hot spot” is a cluster of several alcohol
outlets located near each other. These areas
tend to have high calls for service to police
in addition to other negative impacts in the
community.

To find *hot spots” we:

+ Obtained addresses for alcohol outlets,
both on-premise and off-premise, in Las
Cruces

« Obtained locations of calls for service
through an open records request to
Mesilla Valley Regional Dispatch Authority

+ Using a software called ArcGlIS, developed
by Esri, we created maps that overlaid
alcohol outlets and calls for service (this
process is called “geo-coding”) &7

« Each cluster was examined individually by
the research team to determine whether it
should be included in this report

CITY-WIDE SCANS

Community members from the UP!

Coalition visited every on-premise and off-

premise alcohol outlet and systematically

observed and scanned the area for four

major elements; 101112

« Place, any key features inside and
outside of alcohol outlet

« Product, types of alcohol sold

+ Price, any deals or specials that
encouraged excessive drinking

+ Promotion, billboards, advertisements,
contests, and special events

In most research projects, local community

advocates do not get to participate in

generating data about their own

communities. This project engoged

community leaders and advocates with

interactive data, tools, and application to

explore social and systemic causes and

thereby strengthen local alcohol

prevention planning efforts. ®
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DENSITY: OUR PROCESS
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COMMUNITY INTERVIEWS SHARE OUR FINDINGS

WOMOQOX

It was important to the UP! Coalition to know This report is a key part of the process!

how community members may have been

impacted by nearby alcohol outlets. Sharing what we learned from this study
and giving the information right back to the

Neighbors in areas surrounding alcohol community is a major part of the vision of

outlets were interviewed about how long they the UP! Coalition for Dofia Ana county.

had lived in the areq, if they had children, if

they felt safe or had any concerns about Research can help us understand the

living close to alcohol outlets, and if they practical application of data for telling the

had noticed any negative impacts. story of a neighborhood's social or built
environment. This project advances

Local business owners with stores programs and projects that seek to build

surrounding alcohol outlets were interviewed long-term, sustainable data skill sets within

the impacts of being in such close proximity, communities which creates a

including if they noticed an increase in trash, democratization of data and movements

vagrancy or police calls, as well as if they felt driven by evidence to improve the general

any impact directly on their business itself. health and wellbeing of communities, by

communities.
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Identifying “hot spots” of clusters of alcohol outlets was a critical step in this project. With
assistance from the New Mexico State University Geograophy Department and the New Mexico
Community Data Collaborative (NMCDC), an interactive map was created using data on Las
Cruces alcohol outlet locations. These locations were determined through inventory of all
liquor licenses in the state of New Mexico as of March 2019, with location information (2,975
Licenses, including 438 new, 268 closed and 2,270 still active since 2016).

The second data set was for calls for service and was compiled and geocoded based on
information received from seven different agencies: Dona Ana Sheriff's Office, Las Cruces
Police Department, New Mexico State University Police Department, Mesilla Police
Department, Sunland Park Police Department, Anthony Police Department, and Hatch Police
Department. The calls for service data was acquired from the Mesilla Valley Regional Dispatch
Authority (MRVDA). There are a significant amount of call types related to alcohol
consumption: 73 in total. The significant amount of the call types complicates the analysis of
the call for service data set. The most common types of calls are listed below and somple
maps are shown here, as well as in the appendices of this report.

In addition to creating the interactive maps, the UP! Coalition has provided training on the
ArcGIS mapping software to community advocates. Continuous communication with
stakeholders and elected officials will help to build interest in this issue and identify persons
most interested. Continuous policy review allows the Coalition Alcohol Committee the
opportunity to better understand the retail environment and the impact on the community.
The mapping project also assisted in carrying out the environmental scans conducted by
coalition members and stoff.

CLUSTERS WITH HIGH ALCOHOL OUTLET DENSITY

1. East Mesa Corridor 2. El Paseo Corridor 3. Telshor Corridor

N. Main St & Three Crosses Ave. Amador/El Paseo Rd. Telshor Blvd & Lohman Ave.
to Elks Dr. to Missouri Ave. to E. Idaho Ave.

4. Valley Corridor S. University Corridor

Southwest I-10 from Calle El Paseo to University Ave from
Northeast I-10 to Valley Dr. Espina St. to Valley Dr.

Alcohol Outlets and Crime Density Calls for Service by Type

Number of
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Type of Call
YP Calls
1 Theft 1,753
Noise 1,262
Sex Offense
954
or Assault
2 Overdose
3 : 860
- or Narcotics
s .
R Suicide 824
g
S é 4 Calls for service included burglary, theft mischief,
S g 5 harassment narcotics, sexual assaults, robbery &
2] disturbances such as criminal trespassing, drunk &
N :o) disorderly, fight, subject with a gun/shots fired,
§ = subject with a knife, loud noise.
9\ q Mesilla Valley Regional Dispatch Authority

(MVRDA), Jan 2017-Apr 2018
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Alcohol Outlets and DWI Crashes in Las Cruces

SOURCE: NM Community Data Collaborative
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Density of alcohol- Liquor License
involved crashes Locations
- High W ON PREMISES ONLY
i W OFF PREMISES ONLY
The ObOYe map @sploys all B ON AND OFF PREMISES
liquor licenses in the Las
H MANUFACTURER OR WHOLESALER
Cruces areq, current N
. =
through 2019. This heat
- Low O BOTTLER

map represents the density
of O_lCOhOl_mVOlve.d mOtor Explore Interactive Maps for Dofa
vehicle crashes within the Ana County

area during 2017, the most

recent yeor for‘ WhICh thls Visit ﬂmCdC.mOS.QI’CiS.COI’T‘I to
explore interactive maps of Dofa Ana

mform.otlon 1S OVC)'lO_bl‘e at County with alcohol-related health
the time of the project. information and resources
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Through environmental scans in year one of the Shift+ UP! Las Cruces project, coalition
members found that 55% of off-premise retail establishments heavily promote alcohol
through window displays, neon signs, and posters. Members also found 73% of on-premise
establishments fail to inform patrons of the potential dangers of consuming alcohol.

COMMUNITY MEMBERS VISITED
23 ALCOHOL OUTLETS
(BOTH ON-PREMISE AND OFF-PREMISE)
ALL OVER LAS CRUCES ..

..noting specific things about ..documenting what
the PLACE itself: any trash, PRODUCT
loitering or disturbances on was offered

the outside and any excessive (such as beer, wine, "alcopops”,
intoxication inside. and grain alcohol).
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..including whether signage
existed like “we ID" or
‘no sales to minors."
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Product placement is also a contributing factor in the normalization of alcohol
consumption. UP! found that in 51.5% of the time, off-premise establishments displayed
alcohol immediately next to potato chips, soft drinks, or household items; further
normalizing alcohol as an everyday item in the Las Cruces market of goods.

VISUALLY SCANNING EACH LOCATION
INSIDE AND OUT,
FILLING OUT AN EXTENSIVE SURVEY
ABOUT WHAT THEY SAW...

..the PRICE of ..the PROMOTION
different products, of alcohol through

including any deals or billboards,
specials that encouraged advertisements, contests,
excessive drinking. and special events.
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COMMUNITY MEMBERS’ EXPERIENCES:

Impacts of Nearby Alcohol Outlets

33 community members in neighborhoods with high alcohol outlet density were
interviewed.

AREAS OF CONCERN SHARED

BY LAS CRUCES RESIDENTS:

C
O
M
M
U
N
I
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Led mefises ot Use. of alcohol Law enforcement
| impact sleep or other with other response to
N e G e substances alcohol-related calls
V Moving out of the Safety for Desire to provide
area considered individuals and input when a new
| in response to for families outlet applies for
alcohol-related liquor licensing
E concerns
Theft and Troffic and parking Trash left behind
burglary by issues generated by by alcohol outlet
intoxicated proximity to alcohol oatrons
persons outlets
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BUSINESS OWNERS' EXPERIENCES

Impacts of Nearby Alcohol Outlets

23 business owners within 700 feet of alcohol outlets were interviewed about their
experiences.

AREAS OF CONCERN SHARED BY

LAS CRUCES BUSINESS OWNERS:

<—H4=-—Z2CZIZ00O

Impact of
Intoxicated patrons alcohol Increase in trash
as drivers or outlets on from nearby |
passengers in employee alcohol
drive-thru lines safety and outlets N
wellbeing T
E
R
Vagrancy and Afjcer-hpurs loitering Alcohol-related V
panhandling by intoxicated patrons violence and |
discouraging of nearby on-premise disturbances
customers alcohol outlets E
W
S

Multiple calls to police
for alcohol-related
incidences over a
short period of time

Increase in density of
alcohol outlets over
time within the city of
Las Cruces
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WHAT CAN BE DONE?

Municipality and State Policy Recommendations

It is clear that alcohol outlet density is related to increased calls for service to law
enforcement and to negative impacts to the community. The UP! Coalition
recommends four key strategies for addressing the issues related to increased

alcohol outlet density.
] 2 3 4
ENFORCE

REGULATE LIMIT

ALcOoHoL | INCREASE R 15 jRs
AND DAYS
OF SALE

These strategies align with the Shift+ Strategic Plan strategy of “advocating for
improved policy and changes in environmental risk factors that contribute to underoge
drinking and binge drinking, with specific emphasis on the social and retail access of
alcohol."

EXISTING
ALCOHOL
LAWS

ALCOHOL

OUTLET TAXES

DENSITY

In Dofia Ana County, the City of Las Cruces aims to support statewide alcohol reform
that will allow the expansion of alcohol menu options for owners of beer and wine
licenses. The year one Shift+ UP! Las Cruces project identified state laws that cap liquor
licenses throughout the state to one per every two thousand residents. Currently, the
City of Las Cruces is 330% over quota and has local option authority to continue to
issue small scale server licenses. ® Additionally, cities would be able to further increase
their revenues by owning licenses to rent to mobile business to provide options for
alcohol consumption in off-site areas. The proposed state-wide liquor reform would
increase alcohol availability in small communities across New Mexico and could pose
potential alcohol related harms.
As a result of the 2016 City of Las
Cruces Downtown Master Plan,
alcohol can be served off premise,
through the approval of the city
manager rather than the approval
of the local governing body.
Considering the proximity of the
downtown area to schools,
churches, and residential housing,
as well as special event attendance
by fomilies and minors, it is
important to identify areas of off
premise alcohol sales and the
impact of alcohol as an economic
generator,'®however, this can be
further complicoted by state-level
alcohol reform legislation.
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SOCIAL HOST ORDINANCE

A social host ordinance is a local law that holds adults accountable (usually through
fines) for hosting underage drinking in their homes or on their property. Local, civil
social host ordinances complement existing criminal laws (which may include jail time)
and are much easier to enforce. Because they focus on where the drinking takes
place rather than just who provides the alcohol, social host ordinances make it easier
to hold those who host underage drinking parties accountable. In addition, social
host ordinances work to deter parties that might get larger and out of hand from
occurring. Much like laws regulating speed limits, they set a standard to which
everyone is expected to adhere and keeps everyone safer. >/

Social host ordinances are a growing best practice- backed by the Substance Abuse
aond Mental Health Services Administration and the Office of National Drug Control
Policy. It is also supported by the Institute of Medicine, the Office of Juvenile Justice
and Delinquency Prevention, Mothers Against Drunk Driving, national and local
substance abuse coalition, many local public health professional organizations, and
neighboring police departments in Hatch, Mesilla, Anthony, and Sunland Park.
Communities that have social host ordinances have found:

Promotes adult
responsibility

Fewer DWIs

Fewer police calls
over time

. Hatch
Most citations are for

DONA ANA COUNTY first offences
COMMUNITIES WITH

R
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SOCIAL HOST ORDINANCES Lowered costs to emergency

medical services (EMS)

Mesilla ’

drinking parties

Fewer large home underage

Anthony .
® Less alcohol consumption at

large home underage
drinking parties

Sunlaond Park ‘
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WHAT CAN BE DONE?

Community-Based Action Recommendations

The National Institute on Alcohol Abuse and Alcoholism (NIAAA) recommends
community action, along with policy change and other evidence-based approaches,
to address alcohol misuse.”” Community action, in combination with policies
impacting price and availability of alcohol, have proven effective in preventing
underage alcohol use. Such action can include wide spread media campaigns
designed to educate entire communities on local alcohol policies, among other
approaches. In addition, media efforts taken to increase perceived risk of heavy
alcohol use among young adults have produced community-level binge drinking
prevention success."”

\ COMMUNITY ADVOCACY IS ONE OF MANY
TOOLS USED FOR PREVENTION OF
UNDERAGE DRINKING AND BINGE DRINKING

Individual-level interventions for community members have also been successful in
preventing underage and binge drinking behavior. Instructional workshops which aim
to educate youth on negative consequences of using alcohol and other drugs while
building refusal skills is one such example."”

Substance use/misuse prevention coalitions can work to successfully implement such
community-based actions by forming strong working relationships with law
enforcement agencies, legislators, and local community leaders and advocates.
These sectors play a pivotal role in prevention given their direct impact on
development of alcohol policy and alcohol policy enforcement.””

COLLABORATION OF COMMUNITY
PARTNERS IS CRITICAL FOR
COMMUNITY-BASED PREVENTION

I%\\
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APPENDICES




APPENDIX 1

A Alcohol Outlets- On Premise Calls of Service Aug ‘17-May ‘18
E Alcohol Outlets- Off Premise Vagrancy- Oct 17- May 18
Alcohol Outlets- On and Off Premise Drunk/Intoxicated Subject

To interact with maps online
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‘HOT SPOT" MAPS

Alcohol Outlets and Hot Spots Trespass A
Alcohol Outlet and Crime Density Harassment C
DWI Lohman/Telshor and Lohman/Walnut

visit https://bit.ly/2UuzhxJ
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APPENDIX 2: SURVEY FOR

OFF-PREMISE ESTABLISHMENTS

Time: Date: Name of establishment:
Address of establishment:
License type (liquor store, grocery story, gas station, etc)

Outside the establishment

Is there signage notifying individuals that the premise checks IDs for alcohol? [Yes CONo OOther:

Does this store primarily sell alcohol (e.q. liquor store)? OYes ONo OOther:

Are there “no loitering” signs posted? [JYes [ONo OOther:

Are there other alcohol outlets within 25 yards of this one? On-premise OOff-premise CONone [Other:

Is the outside of the building well lit? Yes ONo OOther:

Does any illegal drinking occur outside the licensed premises? [JYes ONo OOther:

Are there promotional signs outside the building advertising sale or discounted drink prices? OYes ONo If yes, how many?
Are people loitering outside the premises? [JYes [ONo OOther:

Are there empty alcohol bottles outside the building? CYes [ONo OOther:

Are there any signs warning of the negative effects of alcohol (e.g. birth defects; mixing alcohol with caffeine; driving under the influence)? [1Yes [INO
Are there alcohol advertisements outside the premises? [OYes [ONo  If yes, how many?

What percentage of the front window is covered by alcohol signs/advertisements, including neon lights?

ONone  ™Less than 25% 025-50% [150-75% 75-100%

Insiae the establishment

What alcohol is sold at the front of the store? (check all that apply)

ODraft OLager OAles [OAlcopops/specialty [liquor/specialty OWine ONonalcoholic energy drinks [ONone [Other:
How close is alcohol to other non-alcohol products? (check all that apply)

Olmmediately next to OAcross from  [OIn the sameaisle OCompletely separate  [Other:

Which of the following drug-related products are sold? (check all that apply?

OGlass pipes.  ORolling papers  OBongs.  ONone. OOther:

If drug paraphernaliais sold, is it sold at the front of the store? [OYes ONo OOther:

If drug paraphernalia is sold, is it sold in locked cabinets? [Yes OONo OOther:

What alcohol is sold behind the counter or in alocked cabinet/cooler? (check all that apply)

ODraft OlLager OAles OAlcopops/specialty OLiquor/specialty OWine ONonalcoholic energy drinks None [Other:
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Promotions

How many alcohol advertisements are there inside the premises?

How many alcohol advertisements that depict sexualized images/women?
How many alcohol advertisements that depict patriotism or military images?
How many signs are there about “we ID”, “must be 21 to purchase alcohol”, “no sales to minors”?
If 1or more, where are the located? (JCooler door  [dShelf  ONear register  [JOther
Does the establishment give away alcohol-related merchandise or promotional material? (Yes CONo Other:

Does the establishment give away drug-related merchandise or promotional material? (not including tobacco) [JYes  [ONo [Other:

Are there contests or activities that encourage excessive alcohol use? [JYes [ONo OOther:

Are there contests where alcohol is the prize? [(Yes ONo OOther:

Does the establishment host special events? [JYes ONo OOther:

Does the establishment sponsor alcohol industry events? [1Yes OONo OOther:

Price
How much does a 6-pack of Bud Light cost? How much does a 40 ounce of Steel Reserve cost?
How much does a bottle of Wild Irish Rose cost? How much does a 750 ml bottle of Smirnoff Vodka cost?

If sold, how much does a glass-pipe cost?
Is there any beer on sale? OYes [ONo = OSingle unit Oé-pack [12-pack [d18-pack [24-pack [030-pack OOther:

Is any wine on sale? dYes [ONo = Airline bottles [0750mL [1.5 liters [13.0 liters Other:

Are there any distilled spirits on sale? OYes [ONo - O Airline bottles 0750mL 1.5 liters 3.0 liters OOther:

Are there any instances where larger quantities (18 or 24 packs of beer) were on sale but not small quantities (6 or 12 pack) of the
same product? [JYes ONo OOther:

What is the cheapest form of alcohol you can buy? (list type, brand and cost)

Proauct

Does the premise sell any of the alcohol products? (check all that apply)

[Kegs or mini-kegs [alcopops [Otest tube shots. jello shots [Opre-mixed pouches alcohol infused whipped cream
O tobacco [Ohigh gravity beer Omalt liquor [Ograin alcohol  Oairline bottles  Omilitary-branded products [OOther:

Any observations on serving practices? (e.g. sales to obviously intoxicated persons, not checking IDs)
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ENVIRONMENTAL SCAN

ON-PREMISE ESTABLISHMENTS

Time: Date: Name of establishment:
Address of establishment:
License type (bar, restaurant, tavern, etc)

Outside the establishment

Is there signage notifying individuals that the premise checks IDs for alcohol? OYes ONo OOther:

Are there promotional signs outside the building advertising sale or discounted drink prices? Yes [ONo If yes, how many?
Are there alcohol advertisements outside the premises? OYes [No  If yes, how many?

Are there promotions of large serving sizes or pitchers? OYes CINo

Are there any signs warning of the negative effects of alcohol (e.g. birth defects; mixing alcohol with caffeine; driving under the influence)? [1Yes [INO
What percentage of the front window is covered by alcohol signs/advertisements, including neon lights?

[ONone  [Less than 25% [125-50% [150-75% [175-100%

Are there other alcohol outlets within 25 yards of this one? OOn-premise OOff-premise ONone [Other:

Are there “no loitering” signs posted? [Yes ONo OOther:

Does any illegal drinking occur outside the licensed premises? [Yes ONo OOther:

Are there empty alcohol bottles outside the building? [Yes CONo OOther:

Are people loitering outside the premises? [1Yes ONo OOther:

Inside the establishment
Are people playing drinking games? [OYes CONo = OPool ODarts [OBeer Pong OFlip cup OJenga CFoosball CShuffleboard COther

Promotions

How many alcohol advertisements are there inside the premises?
How many alcohol advertisements that depict sexualized images/women?
How many alcohol advertisements that depict patriotism or military images?
How many signs are there about “we ID”, “must be 21 to purchase alcohol”, “no sales to minors”?
If 1or more, where are the located? CJCooler door  [OShelf  [ONear register  dOther
Does the establishment give away alcohol-related merchandise or promotional material? Yes [ONo OOther:
Are there contests or activities that encourage excessive alcohol use? [1Yes ONo OOther:

Are there contests where alcohol is the prize? OYes OONo OOther:

Does the establishment host special events? [1Yes [ONo [OOther:

Does the establishment sponsor alcohol industry events? [dYes ONo OOther:

Price

How much does a 12-0z glass of Bud Light cost? How much does a shot of Smirnoff Vodka cost?
Are there all-you-can-drink specials? [JYes ONo [OOther:

Is there a Happy Hour? [JYes ONo OOther: If yes, what are the hours? to

What are the alcohol deals during Happy Hour? 2-for-1drinks. [050% off [125% Off [OOther:
Is food on sale during Happy Hour as well? [ Yes No [ON/A-no food available  [OOther:

Are there 2-for-1 specials (or similar) not associated with Happy Hour? [ Yes [ONo If yes, what kind?
Are they offering drink specials available until closing? [1Yes [ONo OOther:

Are there specials on larger quantity drinks (20+ ounces) but not small quantity drinks (not associate with Happy Hour)? (IYes [No [Other:
Are there any discounts for larger quantities of alcohol? COYes [ONo OOther:

What is a typical draft beer size?

What is the typical size of a bottle of beer? )

What is the typical mixed-drink size (e.g. rum and coke)?

Are there specials for certain groups: ladies night, military-specific, etc? If yes, what groups?
Are there sales on larger serving size/pitchers? [Yes ONo [Other:

Does the establishment give away alcohol for free? OYes CONo OOther:

Proauct

Does the premise sell any of the alcohol products? (check all that apply)

Oalcopops Otest tube shots  [jello shots Opre-mixed pouches  alcohol infused whipped cream [0 tobacco
Ohigh gravity beer COmalt liquor Ograin alcohol  OOther:

Did you witness any of the following business behaviors?

A patron being served who was visibly intoxicated [OSecurity removing patrons for any reason
OServer refusing to serve alcohol to patron because of visible intoxication OLaw enforcement called

Did you witness any of the following customer behavioral cues of intoxication?

OLower inhibitions OLapse in judgement OLoss in coordination OSlowed reactions

Did servers use any intervention that would be deemed “reasonable efforts” to prevent patron intoxication? [Yes ONo

Any observations on serving practices? (e.g. sales to obviously intoxicated persons, not checking IDs)
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APPENDIX 3: COMMUNITY

COMMUNITY RESIDENTS

Location:  [OSolano Corridor  OTelshor Corridor  ONorth Main - OUniversity [JEast Mesa OValley Corridor

How long have you lived in the area?

Have you ever experienced any negative impacts from living near commercial areas?

O Loud noise affecting sleep or other home activities O Public intoxication

O Fights [ Public urination near or on your property
O Police responses O Car crashes

[ Other:

Do you have any kids? Or raised any of your kids here? CONo OYes

Do you have any concerns about you or your family safety related to the outlet?
ONo OYes OOther:

Have you ever called in a complaint to the police about the outlet? CONo OYes OOther:

Have you ever considered moving as a result of the impacts? CONo OvYes OOther:

How do you feel when new alcohol outlets open near your area?

As a community member, would you like to have input when a new liquor store opens?
ONo OYes OOther:
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Is there anyone else that we should talk to in the neighborhood about this?

Additional concerns:

BUSINESS ESTABLISHMENTS

Name of establishment:

Business hours:

For how long have you had a business in this area?

Have you ever experienced any negative impacts from the alcohol outlets being located so close to your business?
(examples of negative impacts: trash, police presence, alcohol-related accidents, shootings or stabbings, etc.)

Has your business increased or decreased as a result of new alcohol outlets opening nearby?

Additional comments:
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SURVEY QUESTIONS

How long have you lived in the Do you have any kids?
area? Or raised any of your kids here?
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